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Co-ops help C&I members reach 
their energy efficiency goals.
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Natural gas  
prices stall as 
supply increases

FIND US ONLINEEL To subscribe or to read back 
issues, visit HoosierEnergy.com/ 
news/energylines

NEWS BRIEFLY

Last year, global natural gas 
consumption grew by an estimated 4.6 
percent according to the International 
Energy Agency (IEA). This trend was 
highlighted in a recent Wall Street Journal 
(WSJ) report. 

Natural gas used for power generation 
has been a big driver for the industrial 
use of natural gas. The use of natural gas-
fired plants has grown nearly 60 percent 
between 2008 and 2018. 

This is causing a problem for producers 
and has become a supply issue. 

According to the WSJ, West Texas 
producers drilling for oil get natural gas 
as a byproduct of the drilling process. 
The gas captured is free and bringing it to 
market costs more than the market price. 

In early 2019, the price of natural gas 
at a trading hub near Midland, Texas 
dropped as low as negative $9 million 
British thermal units according to the WSJ. 

The IEA states that they don’t expect 
natural gas prices to rise above $4 per 
million BTU before 2035. EL
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The International Energy Agency says they 
don’t expect the price of natural gas to rise 
above $4 per million BTU before 2035.

PRICE OUTLOOK

RENEWABLE ENERGY

Tri-hybrid project to be largest in United States

BATTERY STORAGE

Report examines national battery storage trends

>>  Find out how other co-ops are helping member-
consumers learn about electric vehicles in RE Magazine.

Link: Cooperative.com/remagazine

ONLINE
EXTRA

Shan and Sally Hays are members of an electric co-op in Colorado. Their 
co-op was able to help them in a way they did not initially think of. It helped 
them decide what car to purchase. 

The Gunnison, Colorado co-op has found a creative way to help member-
consumers like the Hays’ determine if an electric vehicle (EV) is right for them 
through a car loaner program. This is an example how co-ops are finding ways 
to encourage EV use as interest in these vehicles increases. 

Co-ops aid in electric vehicle information
©GettyImages.com/wellphoto

ELECTRIC VEHICLES

Large-scale renewable energy projects are on the rise and NextEra Energy 
Resources is adding to the list of projects. According to a UtilityDive.com 
report, NextEra will develop the largest hybrid renewable project in the United 
States by 2023.

The 700 MW facility in Oklahoma will serve 21 member-cooperatives of 
Western Farmers Electric Cooperative. To reach the 700 MW, the project will 
include 250 MW of wind, 250 MW of solar and 200 MW of battery storage. 

According to the report, federal tax credits can help reduce costs for 
projects like this as opposed to bringing a natural gas plant online. 

A recent report by the U.S. Energy Information Administration examined 
trends in battery storage capacity and the battery market.

Storage capacity is on the rise. In 2017, there were 708 MW of power 
capacity for large-scale battery storage in operation. Installations are focused 
mainly in five of the seven independent system operators. Installed equipment 
by location is a result of market design and policies implemented. 
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These are the strategic 
priorities that the Hoosier 
Energy workforce strives  
to achieve every day.
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Eight ways 
Hoosier Energy 
works to succeed

What have you learned from your 
experience working in the electric 
industry that applies to your position?

Prior to joining Hoosier Energy, I worked 
for Indiana Electric Cooperatives (IEC) for 
over eight years. That experience helped 
establish and enhance my foundational 
understanding of the cooperative business 
model and the issues important to electric 
co-ops. My transition from IEC to Hoosier 
Energy has been smooth since I have had 
the opportunity to work with and represent 
the interests of the organization and its 
member systems previously. 

While I still have a lot to learn, especially 
about Hoosier Energy and the operation of 
a cooperative G&T, I feel like I bring a solid 
foundation and working knowledge of the 
industry to my new role.

What are the top priorities you are 
focusing on?

One of my first priorities is to assess 
how integrated and engaged the public 
policy efforts are in supporting the various 
departments and overall operations of 
the organization. It is the area I’m most 
familiar with and because of that, I believe 
I can make an immediate and meaningful 
impact here. I will also focus on the wide 
array of services provided and supported 
by the Marketing, Economic Development 
& Key Accounts, and Communications 
departments. I am interested in analyzing 
and identifying opportunities for us to serve 
both our internal and external stakeholders.

What challenges do you see electric 
utilities facing in the next few years?

Rapid change and growth in the 

industry will present both opportunities and 
challenges to electric cooperatives in Indiana 
and throughout the country. The continual 
diversification of the electric generation 
portfolio and emerging technologies will be 
key drivers to many of the changes we face. 

What do you find most exciting about 
working at a cooperative?

The thing I have appreciated the most 
is the ability of the cooperative community 
to really rally around itself and to work 
collaboratively. Cooperation among 
cooperatives occurs every day and it can 
have a profound impact on an organization. 
I have seen firsthand the results and impact 
that can be achieved when everyone is 
moving in unison, with shared goals, and is 
100 percent committed.

What is something fun that 
employees and members don’t know 
about you?

Recently, I started taking guitar lessons. 
Although I dabbled on the guitar when I was 
growing up, I finally decided to learn how 
to play. While there are definitely no live 
performances scheduled in my near future, I 
would eventually like to be confident enough 
with it to play something for my family.

Get to know
HOOSIER ENERGY LEADERSHIP

SCOTT BOWERS, VICE PRESIDENT OF 
PUBLIC POLICY AND MEMBER SERVICES

EnergyLines sat down with Scott Bowers 
to learn what his top priorities are as part of 
senior staff at Hoosier Energy and to find out 
about a pastime he enjoys.
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Submitted photo

MEET THE BOWERS’:  Scott Bowers and his family, 
from left: Wife Jamie and children Ryann, Dilyn, 
Bennett and Lindsey.

EL
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SOCIAL MEDIA USE
Social media used by member-
consumers has plateaued with about 
a quarter of respondents choosing 
not to use social media. For those 
that do, the fastest growing platform 
is Instagram. This platform allows 
users to share photos and videos 
directly from their phone. 
The top social media platforms used 
are: Facebook (70 percent); YouTube 
(44 percent); Pinterest (32 percent) 
and Instagram (24 percent).

REFRIGERATOR USE
The use of more than one refrigerator 
has increased 3.9 percentage points 
while the use of stand-alone freezers 
has decreased 2.9 percentage 
points. This shows that member-
consumers are not replacing used 
stand-alone freezers with other units. 
The decrease in freezer units used 
connects to the appliance recycling 
program where member-consumers 
can recycle units no longer used.  

LIGHTING TECHNOLOGY
Member-consumers continue to 
show strong interest in LED bulbs. 
Nearly three-quarter of member-
consumers use LED bulbs in their 
home. The “Team Up” online light 
store helps member-consumers 
purchase a variety of bulbs at 
discounted prices.

Understanding how 
member-consumers 
are using electricity

EL
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SURVEY 
END-USE

Learning how member-consumers use electricity 
helps electric cooperatives serve their current and 
future energy needs. The latest end-use survey provides 
quantifiable data that can help in the selection of 
marketing programs and communications that provides 
value for member-consumers.

The biennial end-use survey is conducted by an 
independent research firm and is coordinated by the 

Forecasting department at Hoosier Energy. The survey 
helps identify emerging trends that can impact future 
power supply needs. 

 Here are three findings showing trends during the 
past two years.



Did you 
know?

ELECTRIC CO-OP 
FACTS AND FIGURES
Cooperatives play 
a significant role in 
transforming the energy 
sector. NRECA has 
updated a document 
of facts and figures 
you can use to show 
member-consumers 
the value electric  
co-ops provide across 
the nation.

WHERE TO FIND IT:

Cutting through the clutter

WHATEVER YOU MAKE, WE’VE GOT WHAT IT TAKES.
FROM ACCESS AND POWER, TO LOCATIONS AND INCENTIVES.
Learning from farmers, Hoosier Energy doesn’t mind getting its hands dirty.  
Regardless of whether you’re into crops, livestock or any area of food processing,  
we’re in your corner and can help locate the picture-perfect, shovel-ready site 
or existing facility. Any of which is convenient to airports, waterways, rail and 
interstates. You’ll find safe, reliable, affordable power is only the beginning. 
Be sure to ask about our enticing Economic Development Rate for new and 
expanding businesses. Value-added ag, starts with us adding value.
hoosier energy rural electric cooperative is an equal opportunity employer.

AGRICULTURE

HE_PrintAd_SiteSelection.indd   5 6/11/19   2:10 PM

WHATEVER YOU MAKE, WE’VE GOT WHAT IT TAKES.
FROM ACCESS AND POWER, TO LOCATIONS AND INCENTIVES.
The Hoosier Energy region isn’t about man versus machine. It’s about  
man and machine. That’s because Indiana has a huge technology and  
heavy machinery workforce. Pair that with our incentives and we’re a 
powerful machine ourselves. Let us find you the ideal location close  
to highways, airports, waterways and rail and then take advantage  
of enticing Economic Development Rates for new and expanding 
businesses. Are ya feelin’ the love yet?
hoosier energy rural electric cooperative is an equal opportunity employer.

MACHINERY
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Advertising campaign to engage target audiences through bold imagery, lively copy

Advertising aimed at site selection 
consultants is one way Hoosier Energy’s 
Economic Development Department promotes 
member systems’ service areas as productive 
places to do business. The ads are being 
published in trade publications including Site 
Selection and Expansion Solutions. 

 “The benefits to these types of trade 
magazines is credibility and awareness,” 
explained Harold Gutzwiller, Hoosier Energy 
manager of economic development and key 
accounts. “We advertise where we can target 

decision influencers to promote the benefits 
of our members’ service areas,” he said.

The campaign is driving awareness 
through a retro look that explains how 
Hoosier Energy has an established past 
but is a modern, agile organization to do 
business with today. 

“This ad campaign is fun and engaging. 
The ads are helping position Hoosier Energy 
and our power network as a great region 
to do business in,” said Jeremy Sowders, 
economic development coordinator. EL

“This ad campaign is fun and engaging. The ads are helping  
position Hoosier Energy and our power network as a great  
region to do business in.”
JEREMY SOWDERS
Economic Development Coordinator

www.electric.coop | @NRECANews

From booming suburbs to remote 
rural communities, America’s 
electric cooperatives are energy 
providers and engines of economic development. Electric 

cooperatives play a vital role in 
transforming communities.

America’s Electric Cooperatives

831 distribution cooperatives are the 
foundation of the electric cooperative 
network. They were built by and serve co-op 

members in the community with the delivery 

of electricity and other services. 

62 generation & transmission cooperatives 

provide wholesale power to distribution  

co-ops through their own electric generation 

facilities or by purchasing power on behalf  

of the distribution members. 

Serve  

42 million  people across  88% of U.S. counties. 

Own and maintain  42%
(2.6 million miles)  of U.S. electric distribution lines that serve our communities.

Power over  20 million  businesses, homes, schools and farms in 47 states.

Cooperatives Power  56%  of the nation’s landmass.

Electric.coop/
electric-co-op-facts-
figures-2019

The latest “Along 
Those Lines” 
podcast from NRECA 
focuses on beneficial 
electrification and 
what it means for 
co-ops.

PODCAST FOCUSES  
ON BENEFICIAL  
ELECTRIFICATION

Electric.coop
LISTEN AT:
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eing cost-competitive is a driving force 
for businesses. They work to reduce 
costs – often one penny at a time. In the 

case of electricity, every kilowatt saved can add 
up to a lot of pennies earned. 

While the efficiency journey is different for 
many, building energy efficiency programs can 
take many different paths.

Member cooperatives across the Hoosier 
Energy power network are helping their 
commercial and industrial customers address 
cost pressures through various energy 

B

Taking the energy 

efficiency journey

COVER STORY
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savings programs. 
For Delta Faucet in Greensburg, reducing 

energy costs means more than just a lower bill. 
It’s part of parent company Masco Corporation’s 
commitment to sustainability. Every two to three 
years Delta Faucet conducts Ecovaluations™ to 
identify wasted energy and other resources in 
the manufacturing process. For the 60-year-old 
plant in Greensburg, the process has resulted in 
dozens of improvements since 2012, from major 
lighting changes, to reduction of energy lost 
through air compressors to optimizing capacitor 
banks (energy storage) and installation of a 
building automation system that can control 
various thermostats from a laptop. 

The savings are adding up. Since 2012, annual 
savings from electric energy-saving projects 
has been approximately $350,000, said Scott 
Wesseler, plant manager. Changing out lighting 
alone has netted the company more than $40,132 
in rebates from Hoosier Energy for switching 
various inefficient systems to high efficiency 

fluorescent bays and LED fixtures. 
The Greensburg plant is a finishing facility 

for the international maker of kitchen and 
bath fixtures. “Our product is highly cosmetic 
with special finishing. We have to make sure 
there is no handling damage and no stains,” 
Wesseler said. “The more uniform the lighting 
is throughout plant, the better we can catch 
flaws.”  

Working with Decatur County REMC has 
been an invaluable resource, Wesseler added, in 
ensuring success as he ticked off project after 
project that benefited from cooperative expertise.  
“They help us put dollar amounts on how much 
new equipment is going to cost us as well as how 
to achieve energy savings. By far the local REMC 
and Hoosier Energy have been much more 
cooperative than energy providers at some of our 
plants in other states. It’s more than just giving 
you cash back. They genuinely want to do the 
right thing for the right reason.”

While Delta may be a seasoned veteran 
at identifying energy savings opportunities, 
Heartland Payment Systems served by Clark 
County REMC is going about it in a different way, 
made possible by their cooperative.

The technology-based payment processing 
company in Jeffersonville is a large energy user 
– up to 2 megawatts or 2,000 kilowatts of demand 
for the plant that runs 24x7, 365 days a year. To 
ensure business continuity, the plant installed 
backup generators.  >>

Since 2012, 
annual savings 
from electric 
energy-saving 
projects at 
Delta Faucet 
has been 
approximately 
$350,000.

SAVINGS 
REALIZED

“By far the local REMC and Hoosier 

Energy have been much more 

cooperative than energy providers at 

some of our plants in other states.” 

SCOTT WESSELER

Delta Faucet Plant Manager



That backup generation gave Heartland the 
opportunity to work with Clark County REMC 
on developing a special tariff arrangement to 
voluntarily reduce energy demand when Hoosier 
Energy requests it. (This is known as a load 
control event.)     

“When Hoosier Energy says shut down, we 
tell Heartland to run their alternate generators,” 
said Larry Edwards, Supervisor of Engineering 
Services for Clark County REMC. 

By agreeing to use their backup generators, 
Heartland saves on both demand and energy 
charges, Edwards added. “They pay zero for 
coincident peak demand charge, and they save 
for the energy that’s not going through the 
system. That helps Hoosier Energy keep the 
power supply in balance for all members.”

Mike Combs, Senior Manager, Facilities 
for Heartland Payment Systems, estimated 
the voluntary load curtailment rate saves the 
company about 21 percent a month on its electric 
bill. “We went full price for two months while 
ironing out details – it was thousands more.”

There are other benefits to Heartland as 
well. “The way our building is set up, we have 
two separate utility feeds from two separate 
substations. We don’t need the generators very 
often. Working with the REMC and Hoosier 
Energy enabled us to use the generators so they 
weren’t just sitting there. It keeps them in good 
working order. That’s a good thing.”

Going off the grid helps Heartland, he says. 
“As far as I know, we are the only ones locally 
who do that. It’s a really neat thing made possible 
by the REMC.” EL

Co-ops help C&I customers 
realize their energy 
efficiency goals.

t



The Jackson County REMC annual meeting took place 
July 19 at the Jackson County Fairgrounds. 

Mark McKinney, General Manager, spoke about the 
REMC’s fiber internet project. The crowd learned about 
new internet packages that include increased speed at no 
extra cost. 

McKinney discussed the growth of electric vehicles in 
the Midwest and explained the cost-savings of an electric 
vehicle compared to a combustion engine vehicle. 

Two participants who attended the Indiana Youth Tour, 
where students visit Washington, D.C. and learn about 
electric cooperatives, shared their experiences from the 
trip and thanked the board for the opportunity. 

Chairman of the Board, John Trinkle, praised the 
caliber of employees at the co-op. 

MEMBER-FOCUSED
Jackson County REMC’s annual meeting provided  
an opportunity to discuss its fiber internet project

ELECTION OF OFFICERS EVENT DETAILS
District 1: John Hackman
District 4: Paul Elliott
District 7: Curt Wischmeier

Two students attended the 
Indiana Youth Tour, visiting 
Washington D.C. They spoke 
about their experience at the 
annual meeting.

BENEFICIAL ELECTRIFICATION LEAGUE GOALS

ELECTRIFY INDIANA
THE FUTURE IS ELECTRIC
The Beneficial Electrification League will partner with 
Hoosier Energy and Wabash Valley Power Alliance to 
conduct a statewide workshop.

WHEN: October 8 – 9 (space is limited)

WHERE: Hoosier Energy Headquarters

REGISTER: https://hoosierenergy.com/electrifyindiana/

CONTACTS: Manager of Innovation and Marketing  
Services Aimee Skrzekut at askrzekut@hepn.com 
Communications Coordinator Trina Pardue at  
trina@hepn.com.

The Beneficial Electrification League (BEL) focuses 
on opportunities for engagement and market 
development. League goals are to demonstrate the 
benefits of electric space and water heating technol-
ogy, electric vehicle (commercial and consumer) 
and charging infrastructure, premise-based battery 
systems, and a variety of commercial, agricultural 
and industrial applications.  

Standard & Poor’s (S&P) recently upgraded Hoosier 
Energy’s credit ratings from A to A+ and assigned a stable 
outlook. 

The report, issued in early August, attributed the 
upgrade to an outlook of lower fixed costs, increasing 
equity levels and an accelerated debt repayment plan. 

S&P also noted that Hoosier Energy’s membership of 18 
distribution cooperatives is diverse and stable with member 
all-requirements contracts in place until 2055. 

Hoosier Energy was identified as having an experienced 
management team who are good system stewards and 
member rates that have been “largely stable over the 
past six years” and similar to other regional wholesale 
providers. 

Hoosier Energy credit 
rating from S&P increases

COST MANAGEMENT AND PERFORMANCE
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Engaging with members, one question at a time
To increase member 

engagement with the 
cooperative, Jackson 
County REMC is 

highlighting its employees through 
question and answer articles. Helping 
member-consumers get to know co-op 
employees was the idea of Marketing 
Specialist Kaylee Bennett.

Every month Bennett highlights a 
new employee and that information is 
published in the co-ops newsletter Watt 
Highlights, and on its website. 

“This is a great way to connect with 
our members. The more personable we 

can be, the more interest our members 
will have with us,” said Bennett. 

Recently, the co-op’s energy 
advisor Brian Reynolds was 
highlighted. In the Q&A Reynolds was 
asked “What motivates you to wake 
up and come to work?” Reynolds says, 
“Providing for my family will always 
be the main motivation. Another 
motivating factor is that my job is to 
help people.”

The co-op has been doing the 
Q&A’s for a year now – showing the 
commitment employees have for the 
co-op and their community. 

(FACEBOOK)
Whitewater Valley REMC

(FACEBOOK)
Southern Indiana Power

Social session
The commitment to community 
was shown by two member 
cooperatives recently. 
Whitewater Valley REMC provided 
lunch bags for area organizations. 
Southern Indiana Power provided 
back to school safety tips, 
showing their commitment to 
safety in their community.

Jenny Sosh has a love for animals and her community. Clark County REMC’s Member 
Service Specialist recently organized an animal shelter fundraising event called “Power to 
the Paws.” Experiencing the love and loyalty from an adopted animal is what led to Sosh’s 
idea for this fundraiser. Community involvement was strong. There was more than $500 
and 500 pounds of food, cleaning products, food bowls, and litter donated. A highlight of 
the fundraiser was professional pet portraits that took place at the co-op. “We were very 
pleased with the turnout and support that our members and community showed for this 
fundraiser,” said Sosh. 

POWER TO THE PAWS

Co-op 
value.

Submitted photo

OUR MEMBERS
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Dave Sandefur has been at Hoosier Energy 
for more than three decades. EnergyLines sat 
down with him to reflect on his experience at 
the electric cooperative.

You have been instrumental in the 
success of Hoosier Energy. What kept 
you at the G&T for 34 years?

I have had the opportunity to 
be involved in many areas of the 
company as its needs and priorities 
evolved. This kept work interesting 
and rewarding. For me, it has been a 
continual learning process.

The co-workers and members I’ve 
had the opportunity to know have been great. 
This has made Hoosier Energy an enjoyable 
place to work. I will miss the interaction with 
others the most. 

You played a significant role building 
the Power Delivery department at 
Hoosier Energy. What are you most 
proud of related to this work?

I would have to say it’s the people. I firmly 
believe the power delivery group has the 
most talented individuals that I have seen. 

The management team collaborates well 
and is responsive to member system needs. 
Engineering produces an incredible amount 
of planning and design work and the skill and 
dedication of our field personnel is second to 
none.

Your work in power delivery has 
helped you shape many aspects of 
Hoosier Energy. What stands out?

I spent most of my career working with 
the power delivery system – transmission, 
substation and communication assets. This is 
an area that I feel a lot of satisfaction in how 
the system has developed.  

Since 1985, our transmission and 
substation system has grown significantly 
as member system peak demand increased 
more than 270 percent.

You were involved in the 
Midcontinent Independent System 

Operator integration. What was 
this journey like?

I was involved in many of the 
formative meetings that lead to the 
creation of the MISO. This entity is 
best recognized for its management of 
the power market in this region but it 

began as a regional transmission entity. 
I was also involved in connecting ACES 

Power Marketing with the new capabilities 
of MISO. This yielded significant benefits 
to smaller utilities such as Hoosier Energy 
by leveling the playing field with the 
capabilities of the larger investor owned 
utilities. 

The capability of these two entities 
combined changed the way Hoosier Energy 
managed its transmission and power 
marketing efforts. 

What else would you like to say to 
the readers of EnergyLines?

The outlook is bright for Hoosier 
Energy as is the cooperative program in 
Indiana. 

The current trend toward distributed 
generation and small scale renewables fits 
well into Hoosier Energy’s long standing 
position of being a service provider to the 
local REMCs. 

I am confident that Hoosier Energy’s 
workforce will meet the future challenges in 
the same manner past challenges have been 
overcome.

Dave Sandefur retires 
with 34 years of service
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The Hoosier Energy Communications Department produced a six-
minute video that highlights the generation and transmission electric 
cooperative. The video explains the co-op business model, energy 
portfolio and commitment to safety.

The video provides awareness to those wanting to better understand 
Hoosier Energy and how it connects with its 18 member cooperatives. 

>> Visit YouTube.com/
MyHoosierEnergy

Contact Ben Turner, bturner@
hepn.com to use the video at 
your co-op.

ONLINEEXTRA




